
Jagran Pehel
An Initiative for Positive Change 



Jagran Pehel

*Strategic social wing of Jagran Prakashan 

Limited with a leading brand òDainik Jagranó 

having 54.7 million readers (Source IRS 2010 R3)

*Established as a division of non profit entity 

òShri Puran Chandra Gupta Smarak Trustó

*Operational  from 2002 
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Jagran Pehelõs Key Focus 

Area

*Health for All 

*Education for All

*Gender Equality

*Population Issues

*Poverty Alleviation

*Water Conservation

*Environment Protection



Partners

http://www.unfpa.org/


Pehel is working on Diabetes since last 4 years with World Diabetes 

Foundation, Denmark.

Key objective of the above mentioned project was creating awareness 

across Hindi Heartland  about diabetes and its threat. Major component of 

this project was:

* Social Mobilization and

* Service Delivery.



* Media Campaign for Prevention and Care 
of Diabetes, India

Finance ,PWD and Tourism Minister 

of Orissa inaugurating  Diabetes 

Screening Camp Bhubaneswar



First project was followed by specific intervention in 4 states of 
India on Gestational Diabetes and Its Management.

Objectives: 

* Creating awareness at the community level and other stakeholders regarding 
gestational diabetes, causes, care and management.

* Targeted awareness and education of future mothers i.e. high school and 
college going adolescent girls and women on gestational diabetes 
management who in turn would act as peer educators within their 
community.

* Advocacy through a Multistakeholder forum for adoption and mainstreaming 
of GDM and screening as a component of prenatal care through existing public 
health delivery system at the district, state and national level.



Multi Media Campaign On Gestational Diabetes And 

Its Management 

In 4 states of India with world diabetes foundation, Denmark



Developing and Implementing Communication & Advocacy 
Strategy On Neo Natal Issues 

In 17 selected CCSP* Districts of Uttar Pradesh with UNICEF

Objective:

ÅTo raise the profile, increase visibility and create a 

sense of national urgency on neonatal mortality.

ÅCreating an enabling environment for positive change 

on neonatal care



Proposed Outreach Through Different Media Vehicle
Syndicated Columns 30.9 million readers
Prashan Prehar (Q & A Session) 330 callers
Panel Discussions Advocacy tool involving district administration, 

relevant health departments, 
parliamentarians, PRI representatives, other 
people's representatives (MLA, MLC), health 
organisations, health professionals, CBOs and 
media fraternity

Radio Activity 3.29 million listeners
Microsite 1.5 million viewers per month
Push messages, short code with feedback 
mechanism

0.180 million people

Total 35.86 million 


